
painting & decorating

New  
directions
in paint & decorating?
The market seems to be slowly 
improving in the painting and 
decorating category and niche markets 
and new innovations are also opening 
up new possibilities for Kiwi businesses. 
Jess Brunette reports.
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NEW ZEALAND’S ECONOMY seems to be continuing its slow but 
steady resurgence with many businesses I spoke to reporting that 
2013 was a fairly unremarkable year for the painting and decorating 
category with fair revenues from increased DIY activity and the 
steady chugging of the Christchurch rebuild a good source of 
revenue for those involved. Auckland’s much talked about housing 
developments are still at a fairly early stage but this has also had 
moderate benefi ts on some of the players I talked to.

Holdfast’s Sarah Hamilton reports a generally buoyant market 
based on the above factors while Five Star Paint’s Terry Dalton has 
seen “good activity, with very positive feeling in the last month” with 
interest in the brand’s stain products and test pots continuing to grow. 

Selleys’ Neil Watkins was also happy to report that no news was 
good news for its painting and decorating market.

“Th ere were no big surprises in the year as it’s a fairly tried and 
true category. Many of our products are recommended in the 
Christchurch rebuild so that has been relatively strong for us and we 
have a lot of support from trade painters in Auckland and around 
the country for a number of our brushes, rollers and fi llers – so 
when they are busy we are as well,” Watkins says.

Henkel’s Callum Fraser has seen plenty of promising growth, 
particularly in high end masking tapes for painting which he is 
confi dent will continue into 2014, and Winstone Wallboards’ Edwin 
Zijderveld also reports a good business year with new products in 
the residential renovation segment generating growth on top of their 
steady business in the rebuild.

BREAKING AWAY FROM THE PACK
It wasn’t just business as usual for some players however. Many 
smaller businesses have been seeking new avenues in the market to 
generate growth, stay competitive with larger players, or become 
leaders in niche areas.

Coating Technologies Ltd (COTEC) is an example of a smaller player 
in the New Zealand paint market that has done well through taking a 
diff erent approach to the business rather than competing on price.

Cotec’s Hylton Jones says 2013 proved to be a good year for the 
Auckland-based paint manufacturer, despite some ups and downs. 

“Th e last six months has been steady for us and we were surprised at 
that and thought the year was going to be a bit tougher, particularly with 
the Government bringing in the procurement programme that many 
small businesses aren’t happy about. Having said that, we trucked on and 
had a really good year which was down to a lot of very hard work as well 
as developing new products in new markets,” Jones says.

Th at hard work has defi nitely paid off , with Cotec becoming 
accepted as a core supplier to ITM and BuildLink, relationships that 
Jones feels could pay off  with the company able to tap into future 
building projects, particularly in Auckland. 

“The last six months has been steady for us 
and we were surprised at that and thought 
the year was going to be a bit tougher 
particularly with the Government bringing 
in the procurement programme”

Wallpaper: Style in a roll
 The status of wallpaper in New Zealand homes has come in ebbs 

and fl ows over the years and is currently making a resurgence 

with bold, vintage infl uenced designs as feature walls in the 

homes of fashion conscious folk. 
Colour specialist Megan Harrison-Turner has seen a move 

to individualist designs that look to the past for inspiration: 

“There is quite a resurgence in people digging into the archives 

for wallpapers from a number of periods whether it’s the 1920s 

with the Great Gatsby thing, the 1890s with Belle Époque, and 

up to the 50s and the 70s,” Harrison-Turner explains. “And it really 

comes down to individualisation, so whatever period you think is 

cool, is cool to have.” 

Piers Braddock from South Pacifi c Wallcoverings Ltd, which 

rebranded its wallpaper brands under the umbrella Aspiring 

Walls in November last year, feels “there is no easier way to 

quickly transform the look and feel of a whole room than 

wallpaper.” 

Braddock points to the easy application of paste-the-wall 

products for feature walls which can be hung dry with relative 

ease, then replaced as fashions and tastes move on.

The Chicago collection (examples above) is the latest from 

Aspiring Walls and embodies many of the trends we can expect 

to see in wallpaper and interior design for 2014. Chicago 

“delivers young, fresh designs that feature vivid colours and 

opulent elegance. Diverse wallpaper designs captivate using 

lavish gloss, textured embossing, satin and glitter effects 

including expressive graphic designs providing the perfect 

complement to plain textures.”

www.visionwalls.co.nz
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“We feel we can quietly compete in those areas because they are 
all new builds and because we are fi nding that the paint market is 
quietly changing from price to quality,” he explains. 

But Cotec and Hylton Jones aren’t content to just wait for housing 
consents to role in, feeling that years of price competition in the paint 
market have created opportunities for more niche markets to pop up.

“Th e average consumer is starting to ask questions about what 
they are buying and how well it works, so we have spent a lot of time 
and resources getting our formulations to perform better. 

“Th e larger players have their contracts in place and we 
understand that, so our market is starting to develop into more of 
these niche areas where there are unique requirements where we can 
put some technologies together that work quite well.” 

Five Star and 
Agrippa going strong
Five Star Paints has been going great guns with a range of 

products from Agrippa Paints. Aqualin is a unique, high 

performance, penetrating timber stain suitable for use on 

absorbent, new and weathered, timber surfaces. 

Aqualin is a house quality stain, yet affordable for fences as 

well. Aqualin is applied as a water based product, but when the 

water evaporates linseed oil is released, penetrating into the 

timber and forming a low gloss stained fi nish of relatively high 

opacity that gives excellent UV absorption and high durability. 

The fi lm dries overnight to a surface with no “rub off” and 

continues hardening for several days. Aqualin is simple to apply 

with a brush, roller, speed pad or spray gun and can also be used 

as a sealer on weathered areas of wood when painting. Also 

available in handy test pots.

For faster performance on absorbent materials such as 

weathered, rough sawn or dressed softwood timbers, Aquamax 

has been formulated as a house quality linseed oil timber stain, 

but is affordable for fences, gates, beams, trellis, pergolas and 

other timber surfaces. 

www.5starpaints.com 

Five Star and 
Agrippa going strong

South Pacifi c makes it easy
South Pacifi c Supplies has a raft of products, starting with Crown 
Coating Remover, a water-based paint and varnish remover 

which uses a chemical reaction to break the bond between the 

coating and substrate. Works on steel, aluminium, wood, masonry, 

polyurethane, urethane, epoxy, lacquer, varnish, alkyds and latex 

paints among others.

Crown 7007 Galv is a 93% zinc-rich formula designed for 

permanent protection that is self-sacrifi cing to protect the base 

metal and is an excellent weld-through 

primer. Crown 7008 Brite is a 

restorative coating fortifi ed with 65% 

zinc for preventing rust and corrosion 

on ferrous metal surfaces with one 

coat application restoring galvanized 

surfaces to the bright look of hot-dipped 

galvanizing. 

Then clean up with Crown Hand-y 
Towels, 10x12” waterless, lint-free, anti-

bacterial cleaning towels packaged in a 

large tub with a convenient self-threading 

dispenser lid. Removes tough grease, 

adhesives, grime, ink, lubricants, tar, and 

other industrial stains and soils.

Described as stainless steel in a 

can, Aervo Steel Renew contains 

100% stainless 

steel pigment to 

create a hard fi nish for metal parts, 

equipment and machinery that is 

resistant to the toughest conditions 

and situations.

Another winner from Aervo is 

their Turf Marking Paint, a patented, 

water-based formulation made 

specifi cally for upside-down marking 

on turf surfaces that will not damage 

or burn turf or roots and can be cut 

after grass has grown out, making it 

a godsend for greens keepers. Turf 

Marking Paint lasts up to two months 

and is available in blue, red, white and 

yellow.

www.southpacifi csupplies.co.nz
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The trusted Selleys Liquid Nails rangeThe trusted Selleys Liquid Nails range

NEW!

Selleys Nails It!

www.selleys.co.nz

Selleys Liquid Nails 

has a product for 

most construction 

adhesive occasions
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COVERING SOME NEW DIRECTIONS
For smaller countries like New Zealand, innovation and 
specialisation into niche markets is seen by many as a key 
component to gaining a competitive edge internationally. The recent 
decision by the Government to award an $8 million ferry contract 
to a Bangladesh firm rather than a local one painfully illustrates that 
competing on price alone isn’t our best strategy. 

So for a price-locked category like paint, innovation and niche 
markets could be just the ticket and some of the smaller players I 
talked to seem to be exemplifying this.

Although a relatively small player, Brendan Talbot from South 
Pacific Supplies describes its business as “forever growing”, with 
particular success from the firm’s Aervo Turf Marking Paint which 
offers unique benefits for green keepers.

“Being in the paint industry is very price competitive, and being 
a little guy we are always up against that. We know we have good 
products of good quality so it’s just down to changing the habits of 
purchasers and letting them know we have some good products to 
offer them,” Talbot says.

“Many turf paints leave a big yellow line where they have killed 
the grass, where ours has a patent for not leaving any marks. So the 
green keepers at golf courses really jumped on that because they 
can’t afford to have big yellow lines down their greens and fairways. 
We have one guy who deals with all of the golf courses who used 
to go with another brand but completely switched over within a 

A touch  
of Velvet
Cotec Velvet is a 100% acrylic based interior and exterior 

ceramic washable wall finish. Cotec Velvet delivers an even, 

ultra-low sheen finish, is extremely easy to clean, and specially 

formulated to give easy spray application with a durable, 

washable surface. Perfect for interiors walls and ceilings, Cotec 

Velvet has been formulated to deliver the lowest possible 

levels of VOC nasties while maintaining the highest possible 

standards of performance. 

www.cotec.co.nz 
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Call our technical experts 09 837 0897
Visit us online at www.cotec.co.nz

•	The painters’ paint – trusted by professionals since 1979
•	Made in New Zealand for New Zealand conditions
•	Extensive colour range suitable for domestic, 

commercial and industrial use
•	Now available throughout New Zealand

“We now have an agent in Th ailand who is starting to market our 
product through the Asian market and we picked up our fi rst big 
commercial project last year for one of the new leisure parks that are 
being built there.”

COLOUR AND ONLY COLOUR
One paint company that has had signifi cant investment from the 
Government is D’Arcy Polychrome, whose innovative and award 
winning Drikolor process delivers colour through to paint and a 
range of building materials, with dry, easily dispersed granulated 
pigments that require no mechanical mixing.

D’Arcy Polychrome’s CEO, Rachel Lacy, explains that the catalyst 
for the Drikolor idea came from a simple need – to separate colour 
as a product from paint.

“When my mother owned Aalto Colour she wanted to sell colour 
separately from paint because she felt that paint manufacturers are 
very good at paint but that the colour fi eld was quite specialised and 
not all those manufacturers had that expertise. Making colour and 
making paint are two very diff erent skill sets, one is more science 
and one is more art.”

With the Drikolor technology perfected and patented, and 
selected paint partners in place, D’Arcy Polychrome off ers a range of 
exclusive colours “crafted from the highest quality natural pigments, 
sourced from across the globe”. 

Lacy explains that while the fi rm can also make any colour a client 
might like, the key service they off er is a “limited, curated colour 
palette” of extremely high quality. “It’s about making very good 
colours and I think people want a smaller selection of better chosen 
colours. I just don’t think anyone needs 3,000 colours!”

While the Drikolor patent has allowed D’Arcy Polychrome to take 
colour specialisation to new heights, it has also opened up other 
options that have implications for the whole industry.

“Th e option is there for us to supply our technology and we 
can apply the Drikolor process to whatever pigment we like,” Lacy 
explains. “Drikolor dissolves very quickly and easily and you get 
rapid, even colour development so you don’t need paint shop tinting 
wheels and all the legacy and incumbent systems you have now to 
tint paint and that means you can sell through a completely diff erent 
range of distribution channels.” 

Th e Drikolor system also off ers very attractive benefi ts for end 
users: “Instead of going into a big store waiting for a guy to mix it, 
you can just grab your colour, grab your base paint and go, so there’s 
no tint error and no waiting. We also think the idea of being able to 
grab a couple of packets of colour then get home and decide there 
eliminates that awful pressure of having to decide right there in the 
paint shop,” Lacy says.

So rather than waiting to reap the rewards of a general uplift in 
the New Zealand economy, taking a more proactive approach and 
meeting the market head on with new ideas can pay dividends. 
As we head into 2014 this sort of thing may be just what the 
category needs.  

couple of months to our product. So if you can prove you have good 
products that can benefi t people it does play a big part.”

ABOUT LOOKING FURTHER AFIELD
For Cotec’s Hylton Jones, pursuing niche markets means actively 
seeking unique problems, here or abroad, and off ering solutions. While 
Jones is not at liberty to explain the full details, it sounds like Cotec’s 
R&D department has been extremely busy in this area recently.

“We are doing some work at the moment in a fi eld that no-one 
around the globe has yet been able to come up with a bullet proof 
solution for and at the moment it’s looking like we will be able to 
come up with a solution better than anything 
currently available and that’s the sort of areas we 
have had to concentrate on.”

When the subject of Government funding for 
R&D is brought up Jones is clearly frustrated: 
“People don’t realise that the terminology for 
R&D doesn’t cover formulation of paint. We 
don’t do the R&D to develop the individual hardeners but we try to 
make the systems work by formulating – but you get no support for 
any of that.”

Cotec has also been looking overseas for business, with Australia 
proving a lucrative market for specialist concrete paints and growing 
potential for water-based polyurethanes. Cotec has also joined several 
other New Zealand companies in pursuing the emerging economies.

“Making colour and making paint are two very different 
skill sets, one is more science and one is more art”
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Acrylic paints dry too fast in warm or windy weather making the 
paint set too quickly; resulting in brush and lap marks. The paint 
needs a wet edge extender to make it dry a bit slower. Water is 
not the answer as it destroys the 
inherent quality of the paint by 
unnecessarily thinning it.

Summertime 
acrylic painting 

problems solved.

PROFESSIONAL PAINTERS USE FLOETROL

AVAILABLE IN 500ml, 1L, 4L, 20L AT ALL GOOD TRADE COUNTERS. 
FOR MORE INFORMATION CONTACT JAC JAC JAY LTD,  
PH: 0800 745 536, www.jacjay.co.nz

The addition of Floetrol has slowed the paint’s 
drying time, prevented brush and lap marks, made 
the paint flow out better, and made MORE PAINT.

WITHOUT FLOETROL

WITH FLOETROL

Floetrol®Acrylic Paint Conditioner 
added to the paint eliminates 
brush and roller marks. It 
‘lubricates’ paint and makes it 
behave like oil paint. It ensures 
even paint flow and extends wet 
edge. It avoids paint build-up 
on brush or roller. It extends the 
life of spray equipment by up to 
50%. It makes paint go further.
 

For more top quality aerosol products, including specialty paints, cleaners, 
lubricants and cutting compounds all at competitive rates visit:

www.southpacificsupplies.co.nz

American Made
Large 428 gram Can
Regular and Fluro Colours
For all uses:
 • Construction
 • Landscaping
 • Contractors
 • Earthmoving
Lasts up to 3 months!

/AervoeNZ 
Ph. (09) 263 8114
Email. aervoe.sps@xtra.co.nz

/AervoeNZ/AervoeNZ

Hey Fresco!
Fresco is the newest 

member of the GIB-
Cove family. With clean, 

minimalist lines that 

will enhance modern 

architectural design for 

both residential and 

commercial interiors, 

Fresco is a 75mm profi le 

and is available in 3.6 

meter lengths and does 

not require any special 

installation techniques, so can easily be installed during 

a new build or a renovation. Like the other profi les in 

the GIB-Cove range, Fresco can be easily painted and 

integrates well with GIB Plasterboard ceilings and walls. 

Most importantly all profi les in the GIB-Cove range 

create a stable system that ties walls and ceilings 

together which minimises the chance of joints cracking. 

Check out the video link to see how easy it can be to 

install, step by step.

www.gib.co.nz

http://bit.ly/1cOgazw
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