
lawn & garden

THE WEATHER HAS huge implications for the lawn & garden 
category or categories and the last 12 months have been 
particularly kind to all the players in this area. 

Masport New Zealand Sales Manager Steve Hawkes for one 
was positively effusive when asked about recent sales of the 
company’s push mowers.

“It’s been ridiculous! In August last year I had all my 
customers telling me because they read the paper and watch the 
news, that there was going to be an El Niño and a drought and 
that we should forecast that things won’t be as good as the year 
before. 

“Well, they were all wrong! It hosed down with rain, we 
got sunshine, the grass jumped out of the ground – we sold 
everything we had and were scrambling for stock by the end of 
June,” he says.

Looking across the aisle now, has Steelfort’s Gavin Lowndes 
also been able to gain a slice of the fast and furious action in 
push mowers? 

“Yes, business is definitely up and walk-behind petrol mowers 
have gone particularly well,” he says. 

“We entered the steel body market and that’s gone well 
for us but it happily hasn’t come at the expense of the alloy 
programme. We found the season slow to start last year but, 
come mid-October, it took off and it’s been really buoyant ever 
since. I think there has been a bit of market share growth for us 
but also sales in general have been very good.”

Could much of this success be put down to a stronger 
presence on the shop floor? I ask Lowndes about the company’s 
relationship with its retailer partners.

“It’s pretty good,” he says “it’s always a tiger by the tail with 
challenges along the way but, generally, we get on well and I 
guess we understand the business a lot better these days. And 

now Smith’s City has just announced that they are only going to 
have just one outdoor power equipment supplier and that’s us, 
so that’s another coup as well.”

With things looking positive for Steelfort, what’s next for the 
self-described underdog? Gavin Lowndes says the company has 
plans to look into Lithium-ion battery-powered lawn and garden 
products in future while maintaining its place in the market 
among some larger players. 

“We consider ourselves to be punching above our weight 
and we have taken an approach of spending a lot of money on 
advertising and been very competitive so we have rattled some 
cages. 

“So I suppose for us now it’s a matter of making sure we don’t 
get too much comeback from the big guys and that we keep on 
doing well,” Lowndes says.

THE GREEN FINGERED PERSPECTIVE ON GROWTH
So things have gone well for those who mow the grass but how 
about for those that grow it? 

Tui’s Glen Forgie for one reports excellent sales of the 
company’s organic potting mix and stadium blend lawn seed 
thanks to an extended growing season.

“The last 12 months have been phenomenal really and autumn 
was one out of the box. The weather was so warm and it was just 
perfect growing conditions. People had to mow their lawns most 
weekends and when you have to mow your lawns you actually 
tend to do other gardening stuff as well.” 

With such a great season behind us, what is Glen Forgie’s 
outlook? “If you talk to any supplier or retailer everyone found 
March, April and even May to be very, very solid trading, it will 
be hard to match next year” he says.

Horticom Managing Director Tim Johnson reports the 
company is also “well up” on the previous year with its watering 
programme and gardening tools doing extremely well from a 
broadened distribution network. 

Johnson also confirms that, with Horticom’s retail partners 
doing very well on the back of increased house consents, the 
whole lawn and garden category has been going great guns. 

Having said this, he feels there are a few missed opportunities 
with the type of homes being built recently. 

“We have these house building concerns going through the 
roof but it’s noticeable in quite a few of these new subdivisions 
that the landscaping seems to be lagging,” he explains. 

High growth  
– too high expectations?
A warm and wet extended summer 
meant great business for players in lawn 
and garden but what can the category 
expect next? We start with a word from the 
mowers. Jess Brunette reports.
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“I saw one recently that had been there around two to 
three years and out of 40 houses only around six had done 
their landscaping. It’s almost like there is a percentage of 
the population that spends every cent of their mortgage on 
getting the property and therefore have no money to spend on 
landscaping.”

The net outcome being that, although the category is already 
busy, there is “potential down the track”. “Right now I think 
there is a bit of latent demand that we aren’t picking up on,” says 
Horticom’s Tim Johnson.

The shape and size of the garden spaces of New Zealand’s 
future is also something that David Mortimer, Country 
Manager with Yates (which is also doing great business by the 
way), is keen to keep an eye on. 

So what are Mortimer’s thoughts on the recent approval of the 
Auckland Unitary plan that will see areas previously restricted to 
one story homes zoned for up to three-storey dwellings?

Sharpen it 
yourself
New from E Products is the Multi-
Sharp Rotary Mower Sharpener, 

an invaluable little gizmo that 

fits any domestic power drill to 

sharpen rotary mower blades 

to the correct angle. The new 

corundum grinding wheel gives 

faster sharpening, and up to 10 

blade re-sharpenings for years of 

mowing use and can also be used 

on spades, hoes and lawn edgers, 

for easier use.

www.eproducts.co.nz
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“In a place like Auckland, I’m keen to see how the increased 
intensifi cation will play out. You will be getting a whole lot more 
properties into the Auckland space but they will be on very 
much constricted land – so that may change the shape of the 
gardening market going forward, which will be interesting,” says 
David Mortimer.

LOOKING TOWARDS A SHOT IN THE ARM?
If the gardening market is set to change to a model that doesn’t 
include a quarter acre section, does the industry need a shot in 
the arm to engage the gardeners of the future and re-engage the 
older generation? 

If so, Yates’ recent initiative to create a New Zealand 
Gardening Week may be a step in the right direction. 

When asked about the impetus for this idea, Yates Marketing 
Manager, Fiona Arthur, explains that, unlike the UK, New 
Zealand didn’t have a national gardening week and the company 
saw this as a great opportunity to promote and celebrate one of 
New Zealand’s most popular pastimes rather than just promote 
this season’s new products.

“National Gardening Week isn’t about the hard sell,” says 

More power at your fi ngertips 
Black+Decker has launched a new range of cordless 

garden tools featuring Powercommand which, at the 

push of a button, helps to get garden jobs done quicker 

and better – whether this is controlling your line 

when trimming, getting more power to blow 

leaves off the grass, or cutting through a jam 

in thick branches. And, thanks to the 18V or 36V 

Lithium-ion batteries, there is no cable holding you 

back either. 

Models with Powercommand include the 18V 
Black+Decker String Trimmer that allows users to 

feed the cutting line with the push of a button right on 

the handle when trimming or edging solving a major 

bug bear for line trimmer users tired of stopping to 

pull more line through. The height-adjustable String 

Trimmer also features a pull and twist ‘fl ip to edge’ 

mechanism, allowing a simple switch to edge 

mode to tidy up all garden borders.

Powercommand has also been added to 

the new 18V 2.0Ah Blower to give a 20% power 

boost blowing up to 209km/h for stubborn debris. 18V and 36V 
Hedge Trimmers also get the Powercommand treatment with 

a push of the button deliver a slower but more powerful cut 

for frustrating jams and tough branches. The 18V & 36V hedge 

trimmers have various blade lengths to suit smaller to larger 

hedges, along with a secondary aux handle to make it more 

comfortable to guide around branches or 

leaves with two hands.

www.stanleyblackanddecker.com

comfortable to guide around branches or 

leaves with two hands.

www.stanleyblackanddecker.com

Wingo shoos 
birds so you 
don’t have to
Now available from Tollesbury 

Enterprises, Wingo Bird 
Repellent is a bird control 

product that is completely safe 

for people, animals and the 

environment. Wingo contains a 

thickened vegetable oil gel with 

cinnamon and pepper. Once birds 

land the fi rst time, the feel of the 

gel irritates them while the smell of the cinnamon and the taste 

of the pepper act as long-term deterrents. Wingo has already 

been getting very positive feedback from end-users who have 

been able to solve long term problems with bird droppings on 

their property or birds eating their garden produce. Wingo is 

effective for up to two years in covered locations such as under 

eaves or up to 8 months in outdoor/exposed areas.

sales@tollesbury.co.nz

Make your garden Thrive!
Off the back of the successful launch of Thrive natural liquids 

last Spring, Yates has extended the range into a hose-on format 

which is ideal for larger gardens and lawns. 

Products now available in a hose-on format include Natural 

Seaweed tonic for lawns and established plants to help develop 

stronger roots and improve plant resistance; Fish Blood & Bone 
plant food developed specifi cally for lush foliage, fl owers & fruit 

and Natural Fish & Seaweed + plant food, a premium offerings 

that combines fi sh, seaweed, NPK and humates, microbes and 

molasses for improving soil microbe health.

Yates also has a treat for lovers of more organic methods 

of weed control with the Nature’s Way Organic Weed Gun, A 

fast-acting non-selective weedkiller derived from all natural 

ingredients including clove oil and acetic acid. The Organic 

Weed Gun is Bio-gro approved for use in organic gardening and 

controls common broad leaf weeds, grasses, clover, moss & algae. 

Knockdown can occur within hours and the formula leaves no 

residual soil activity allowing for immediate replanting. Comes in 

a handy 750ml RTU gun.

www.yates.co.nz
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Moss in the lawn?
Algae on the deck?
One easy choice.

® Yates, and Grow so much more than a Garden are registered trade marks of DuluxGroup (Australia) Ptd Ltd.

GO TO www.yates.co.nz
FOR TIPS & VIDEOS ON CARING FOR YOUR LAWN

Kills moss & lichen on paving, roofs, brick & timber.

No harsh surfactants or bleach allows safe use on lawns.

Powerful formulation works gently & gradually - simply spray 
it on, saturate the surface and leave to dry.

Just click onto your hose & spray.

On-off tap for ease of use.
Trust Yates to deal with 

lawns AND houses
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FreNZLife brought to 
you by ES Plastics 
FreNZLife is now offering some interesting new 

products designed and manufactured right here in 

New Zealand that should appeal to the seasoned 

or newbie gardener. 

FreNZLife has a range of downpipe inserts that 

help to keep your gutters clean including the 

Water Collector design that diverts debris and 

fi ts seamlessly to a downpipe to collect rainwater 

from your roof. This is the perfect partner to the 

FreNZLife 600L Gutter Tank with a lockable access 

lid, 1 Metre hosepipe, tap and tap adaptor, and 2 

universal hose collectors. The Gutter tank is made 

using virgin food grade UV stabilised plastic and 

comes with 5 year warranty.

FreNZLife is a division of ES Plastics, a contract manufacturer 

of plastic products for 26 years that has entered the retail market 

recently with its own products under the FreNZLife brand. So what 

prompted Director Heather Allen to take this new direction?

“I kept hearing people say ‘you can’t buy NZ made, or ‘it’s too 

expensive to buy NZ made” and we would often see something in 

stores and think ‘we could make that’. So that got us thinking that 

if we can sell local, a locally made product without all those extra 

margins, then New Zealanders actually could buy NZ made.”

www.frenzlife.com

www.esplastics.co.nz

Tui’s new spring products
New to Tui, Organic General Fertiliser is BioGro certifi ed for organic 

gardens and comes in a 5kg bag. This all-purpose plant food can be used 

on vegetables, fl owers, trees and shrubs. 

Another recent hit for the company has been Tui Superstrike Stadium 

Blend Lawn Seed that allows for a stadium quality lawn in backyards in as 

little as 7 days. A blend of two premium fi ne turf ryegrass varieties, bred 

in New Zealand for New Zealand conditions, Stadium Blend produces a 

medium blade lawn. The inclusion of winter-active seed varieties ensures 

it continues to grow even in cooler temperatures, to create a superior 

lawn year-round. 

Tui is also supplying new Scotts Lawn Builder Extreme Green, a fast-

acting, nutrient-rich fertiliser that will green your lawn in just three days and continue to feed for three months. Suitable for all grass types including 

Buffalo it contains boosted levels of nitrogen, iron and magnesium to feed and green your lawn. Scotts Lawn Builder Extreme Green is pet and child 

friendly. Available in liquid (1 litre bottle) and granular forms (4kg bag). 

www.tuigarden.co.nz

Home owners choose Wingo bird repellent over 
other brands because it is harmless to birds, safe  
to use and 100% effective. Birds stay away from  
the area where Wingo is applied such as outdoor 
living areas, car ports, garages or anywhere else 
where birds are a problem.

Buy Wingo during the month of Sept and save 10% 
or order a carton of 12 units or more and save 15%

ORDER NOW FOR SPRING!

For orders and enquiries email sales@tollesbury.co.nz,  
or to find out more visit our website at www.wingo.co.nz

100% Safe 
 for people 
 for animals  

 for the planet

repellent
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Trust Burnet’s to grow you the good life.

Burnet’s premium
range of garden &
lawn care productslawn care productslawn care productslawn care products

Tel (09) 274 6234  Freephone 0800 775 710
office@burnets.co.nz  www.burnets.co.nz
Burnet’s Horticulture Ltd, PO Box 58-510, Botany, Auckland 2163

Premium grass seed available now in 500g to 20kg
500g & 1kg ranges available in resealable pouch packs
New Granulated Gypsum & Dolomite

Burnets_Generic NZ HardwearJournal_130x85mm_V2.indd   1 8/08/16   8:10 am

Fiona Arthur. “It’s more about celebrating gardening. And we 
will be kicking off  with a big survey around Kiwi’s attitudes to 
gardening and develop things from there. 

“We also have a database of ‘neat kiwis doing neat things’ 
like Grace, a 10-year-old from Hamilton who grows giant 
pumpkins then sends the seeds to other schools to get kids 
into gardening.”

So what does this initiative mean for Yates’ retail partners? 
“Our reps will all be armed with heart shaped bunting and will 

decorate the aisles with wobblers and stickers and the like,” she 
says. 

“Th e idea is to create a bit of theatre in-store. It’s about people 
walking past and going ‘what’s happening down there?’ in an 
eff ort to inspire and encourage new gardeners to think about it 
and to remind existing gardeners why they really like gardening 
so they get back into it.”

Yates will also continue its sponsorship of the Get Growing 
TV programme that will air soon in a new roadshow format and 
plans to release and a new TVC based on a growing trial carried 
out with the help of the Manukau Institute of Technology (MIT).

“National Gardening Week brought to you by Yates” runs 
23-30 September and we will make sure to keep you posted on 
how this develops.  

More power, 
less eff ort
Horticom now has Fiskars 
PowerGear X loppers in stock. 

These high quality loppers feature 

a cleverly designed mechanism 

that offers 3 times more chopping 

power alongside precision 

precision-ground stainless steel 

blades and friction-reducing 

PTFE blade coating to make 

awkward pruning jobs far easier. 

This model is built to last with 

a weather resistant, lightweight 

but strong aluminium shaft while 

SoftGrip handles and 3D contour 

moulding offer greater comfort 

and ergonomics for extended 

pruning without breaks.

www.horticom.co.nz
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