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lawn & garden

For the second month in a row we turn the magnifying glass on the 
lawn & garden category. This time round we reveal some competitive 

insights and advantages, plus we take a look at long term trends. 
Terry Herbert reports. 

THINK SMALL AND grow naturally
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www.yates.co.nz

Yates® Weed ‘n’ Feed® is now available in a granular format. 

Perfect for those worried about a hose-on spraying their 
precious plants. Or for smaller gardens. 

Controls weeds such as clover, flatweeds, thistles and 
broadleaf weeds plus adds essential nitrogen & iron for lush 
green growth.

Lawns are often under-rated!  They’re such a 
great way of showcasing your home – a lush 
green lawn sets off the rest of your garden & 
home beautifully.
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Want to Weed and 
Feed your lawn in 
one step?

THE PLANNING, STOCKING, primping and priming is done. The 
hoses are set to fine mist as the garden centre team scurries 
about adding those final touches in preparation for a new 
sales day. Everything is lush, colourful and verdant, because 
the season you’ve been waiting for all year is underway.

For this feature we ventured outside the hardware channel 
and spent time with the garden centre specialists. They may 
not match the large format DIY retailers in sales volume but 
what they lack in total outlets they make up for with passion. 

In fact I personally have never heard the words “passion” 
and “love” spoken so often and so fervently before – ever! 

STANDING OUT FROM THE CROWD
One man who definitely loves his work is Simon Andrews, 
Manager of Kings Plant Barn St Lukes in Auckland. “Spring 
to Christmas is definitely what we work towards all year,” he 
enthuses. “It’s when the garden centre looks the best and it’s 
when we hope people show up in orderly droves.

“I’ve been here as long as the branch has been here – 22 
years – and I’ve loved every day. We do plants. We don’t 
mistake what we do. Kings let me garden – they haven’t 
turned us into a gift shop or a hardware store.”

Still, admits Simon Andrews, DIY retail is a factor: “Yes 
the hardware boxes are a threat and I seriously don’t know 
if they are good for the industry. Our point of difference is 
our service, our range, our guarantee, our knowledge and 
above all our passion! It keeps our customers coming back. I’d 
personally love for more people to come into all the garden 

“I’ve loved every day. We do plants. Kings 
let me garden – they haven’t turned us into 
a gift shop or a hardware store”

Wetta’s Wash Station
Also new from Wetta is the Wash Station which has been 

designed so you don’t have to pull off your hose to wash your 

hands outside anymore. This fi rst-to-market product is ideal for 

washing hands, boots, brushes or even vegetables on the go 

with a simple turn of the dial while retaining the connection of 

your garden hose. 

www.wettairrigation.co.nz 
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centres, not just a Kings. It grows the whole industry.”
Big box retail is a factor but so is the weather. Dominating 

the specialist garden centre landscape are the Palmers Garden 
Centres. I spoke with their Category Manager Ron Van 
Zuilen. “We’ve had stock problems this year,” confesses an 
exasperated Van Zuilen. 

“It’s been a temperamental winter. I’ve had growers phoning 
me up and saying they’re three weeks behind. But the show 
must go on and we’re now in good shape.

“We must be doing something right,” he continues: “We 
get feedback from Paymark and we’re doing very well. We’re 
definitely taking market share off some of our competitors. 
To explain, in the North Island Palmers and our competitors 
share our sales data. 

“This tells us if the basket has grown overall and if our 
share of that market is bigger or smaller than the previous 
year. The answer is YES to both. The basket has grown and 
Palmers’ share has grown.”

What does Ron Van Zuilen put this growth down to? 
He tells the same tale as Simon Andrews does above: “We 
compete against the chains by offering better service, better 
presentation and better knowledge. The problem is that 
New Zealand is a very small market and the same suppliers 
supply everyone, so we have difficulty with a product point of 
difference.”

ROOTED IN THE COMMUNITY
Heading south to Christchurch, Brenda Emms, Manager 
of Oderings Plant Centre Cashmere, has no problem with a 
definitive point of difference. “Yes the chains are a threat,” 
Emms tells us cheerily, “because a lot of our stock is the same 
as theirs – but our living point of difference is that we do our 
own growing. 

“All our vegetables, bedding lines, perennials and most of 
our shrubs are grown in our nurseries here in Christchurch 
and up at our Havelock North branch. That’s growing 
expertise from five generations of Oderings. In fact, right 

Stars of page and screen 
This year Yates celebrates 130 years with the 78th edition of the 

Yates Garden Guide – the “Gardening Bible” as it is affectionately 

known by more than a million ardent fans. I’m one of those fans 

and I proudly own a much-loved 54th edition copy. Only the 

Bible and The Edmonds Cookery Book have sold more copies. 

Yates’ Marketing Manager Fiona Arthur laughs heartily when 

I share this trivia. “Gardeners like you still hold on to the older 

ones but we continue to update and sell the new editions,” she 

explains, “and you can safely claim we’re the number three best 

seller in New Zealand.”

With it being entirely possible that many more people watch 

TV and videos than read, Yates continues to explore alternative 

media. For example: “Right now, one of my priorities is the Get 

Growing television show that airs on Choice TV for 10 weeks,” 

says Arthur. 

“We’ve been describing it as the ‘Antiques Road Show for 

gardeners’. Each week we have a different Yates theme, for 

example week one is a citrus theme so we feature a citrus 

fertiliser and a Conqueror oil on our in-store display stands. We 

swap the relevant products on the stands to match the weekly 

themes.”

www.yates.co.nz
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Whether your digging or cultivating in the garden, fi eld 
or around the house, this range is for the 
professional and home handy gardner. 
D-handles covered with soft foam for comfort 
and secure grip. With hardened steel blade 
(2mm at least) and a powder coated matt 
fi nish. Our tools are built strong, 
durable and made to last!

HIGH SPEC 
DIGGING 
TOOL RANGE

Ph 09 273 4650  |  www.bahco.co.nzPh 09 273 4650  |  www.bahco.co.nzPh 09 273 4650  |  www.bahco.co.nz

D-handles covered with soft foam for comfort 
and secure grip. With hardened steel blade 

Ph 09 273 4650  |  www.bahco.co.nzPh 09 273 4650  |  www.bahco.co.nz

now, there are four generations of Oderings currently working 
in the business.”

Like many other industries, lawns & gardens thrive when 
customer and retailer have a relationship. “We’re rooted in 
the community,” says Brenda Emms. “Our customers are still 
supporting us just like they did through the earthquakes. 
They’re very loyal. 

“If I had to sum up what separates us from the hardware 
chains it would be personalised service. We train all our 
staff. Part of our ‘Golden Rule’ is, the moment a customer 
walks through our door, they are welcomed and greeted. 

They always get a smile to say, ‘hey you’re important’. We’re 
encouraged to greet our customers by name.”

And is this reflected in Oderings’ performance? “The last 
12 months have been absolutely brilliant,” she says. “A lot of 
people held back worried about more earthquakes. There’s no 
uncertainty anymore. For the next 12 months we’re predicting 
twice the growth.”

GOING NATURAL – CAN YOU DIG IT?
Organics is the fastest growing food sector in the world, 

Extend your reach
With GARDENA’s Classic Spray Lance, the garden can be 

gently and precisely watered. The fl ow rate can be infi nitely 

adjusted or completely switched off so you can easily 

adjust the fl ow rate to the requirements of the plants. 

Watering can be done by manually pressing the handle or 

by locking. This renders spraying tire-free, while integrated 

technology ensures frost-free protection and the soft 

plastic ring on the head protects from damage. The Classic 

Spray Lance is 75 cm long and particularly practical for 

larger areas.

Also new, GARDENA’s Classic Multi Sprayer is equipped 

with three different water spray patterns: for watering of 

individual areas (soft spray), potted plants (bubble jet) 

and effective cleaning (9 point hard jet). With integrated 

technology to protect against frost, easy-clean soft nozzles 

and infi nitely adjustable fl ow regulation you can decide 

which water fl ow rate is ideal for your current purpose. 

User-friendly features include a pulse trigger lock for 

continuous water fl ow, a soft plastic ring on the head to 

protect from damage and an integrated fi lter that can be 

easily removed and cleaned.

www.gardena.com/nz

“Yes the chains are a threat – but our 
living point of difference is that we do our 
own growing” 

www.kiwicare.co.nz

Best Results. Every Time. Guaranteed.

We kill the 
weeds 
other 
brands 
can’t. 

Contains 
SAFLUFENACIL

exclusive to
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Best Results. Every Time. Guaranteed.

We kill the 
weeds 
other 
brands 
can’t. 
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New look packaging, same excellent quality, 
trust Burnet’s to grow you the good life.

Premium range 
of garden & lawn
care products

New
Tall Fescue 

durable 
lawn seed 

Tel (09) 274 6234  Freephone 0800 775 710
office@burnets.co.nz  www.burnets.co.nz
Burnet’s Horticulture Ltd, PO Box 58-510, Botany, Auckland 2163

Premium grass seed available now in 500g to 20kg
500g & 1kg ranges available in resealable pouch packs
New Granulated Gypsum & Dolomite

New
LOOK PACKAGING

Burnets_Generic NZ HardwearJournal_130x85mm.indd   1 22/09/15   7:20 am

growing 8% globally per annum. According to stats released 
by OANZ (Organics Aotearoa NZ), this sector will reach 
more than a billion US Dollars in global sales by the end of 
2015.

Riding the trend, Yates and Fiona Arthur are definitely 
on board: “Yates is starting to focus more in the natural and 
organic space going forward,” she acknowledges. “It’s one 
of our key strategies. The new Thrive natural products are 
important to us. Thrive is the number one most recognised 
fertiliser so it makes sense to put our new range of three 
natural products under that brand.”

At the same time Yates is “completely comfortable” with 
the Zero Weed Target range and the active ingredient in 
that, which is a glysophate. Fiona Arthur explains: “Organic 
weed control is a small market at this stage, but also one of 
the fastest growing. So, for people looking for a softer option 
we’ve got Nature’s Way, which is completely organic. 

“Our Conqueror Oil has been around for years and that’s 
just moved to organic and it’s Certified BioGro. But our 
fastest growing organic section is definitely vegetables. What 
you’re eating will always be of more concern.”

Glen Forgie, the “garden guru” at Tui Products, agrees that 
demand for organic is growing: “People want to know what’s 
in their food and what’s on it. We’ve had a successful launch 
into organics, it’s only a small part of the big pie, but we’re 
definitely seeing a trend towards that. 

“We call it a ‘natural focus’ trend. At its core, gardening 
is organic anyway. As much as we can we like to promote 
natural. We also do wild bird gardening. Sales have gone 
through the roof with one of our Nectar Feeders for example. 
It looks like a flower but inside you just put sugar and water 
and the tuis come in and feed off it.”

Back with retail, Palmers Garden Centres share the organic 
focus. “We’re the only garden retailer that has the BioGro 
certification,” says Ron Van Zuilen. “Every store gets audited 
both by myself and by BioGro. We’re very proud of that.”

Van Zuilen personally looks after the organic category and 
says he has seen big growth in both consumer demand and in 
Palmer’s offering to fulfil that demand. “We’re seeing younger 
customers demanding to know where their food has come 
from,” he says. “They want to know ‘is this product safe to 
use?’”

Unfortunately in New Zealand organic is not controlled. 

Built to last and perform
From CE Lawford is everyone’s perennial favourite – the iconic 

Freund 1954 Hedge Shears. In this case “1954” doesn’t refer 

to a model number but the year these classic shears were 

fi rst introduced. The saying, “If it ain’t broke why fi x it?” seems 

purpose-built for these tried and tested “Made in Germany” 

57 cm long performers. With dependable, proven features like 

precision ground German steel blades, a wavy cutting blade for 

greater cutting effi ciency, heavy duty wooden handles and pivot 

bolt, these shears will be effi ciently trimming hedges in another 

60 years.

www.celawford.co.nz

“Young urban professionals are buying 
terrariums, bonsais, cactus and succulents. 
We’re selling edibles and florals that can grow 
in pots, raised gardens or climb up a wall” 
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TRADEESSENTIALS
YOUR BEST ON SITE COMPANIONS

CEMKEY CEMPLUS
Cemkey allows the laying of new concrete 
screeds and renders, without the need to 
mechanically roughen the existing surface  

to obtain a bond.

Cemplus is a very active non-staining liquid 
which readily mixes with water to improve 
the workability and adhesion of cement 

mortar & plaster.

• No mechanical key required to obtain bond.
• Can be used for new work or repair work.
• Will adhere to most sound surfaces.
• Faster application of screeds and renders.
• Resists trace acids and alkali.

• Reduces cracks & crazing.
• Cuts costs – increases productivity.
• Eliminates need for lime.
• Reduces water absorption.
• Resists freeze – thaw damage.
• Helps prevent efflorescence.

WWW.CEMIX.CO.NZ  |  0800 ASK CEMIX

“Anyone can use the word,” says Ron Van Zuilen. “We’re 
probably the only country in the OECD where you can get 
away with that.”

ADD COLOUR TO YOUR SMALLS
As New Zealand continues to evolve somewhat grudgingly 
into an urban-based population and Auckland in particular 
struggles to cope with its housing and land shortage, 
back yards are continuing to shrink to the size of a pocket 
handkerchief. For thousands of apartment dwellers, their 
great outdoors is a balcony or terrace.

Sitting on the fringe of Auckland’s CBD is Kings Plant 
Barn St Lukes, whose Simon Andrews confirms some of 
these urban tastes: “We’ve had huge growth in indoor 
plants, mainly the younger market. They’re young urban 
professionals and they’re buying terrariums, bonsais, cactus 
and succulents. We’re selling edibles and florals that can grow 
in pots, raised gardens or climb up a wall.”

Growing in SKUs and demand, a similar pattern is playing 
out at Mitre 10 Ponsonby. Owner-Manager Warren May 
concurs: “Because of the number of apartments around here 
we sell a lot of compost and punnets. Nothing big: herbs, 
veges, potted colour and perennials. Our customers may be 
younger and some live five floors up, but they still want to 
grow something and feel that primal connection.”

Colour is the trend that everyone in this category is telling 
me is increasing. Edibles have been strong and will remain 

What successful traits do these specialist garden centres share? Kings Plant 
Barn, Palmers and Oderings Garden Centres are thriving on the following 
common denominators: service, knowledge and passion.
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that way but years on from the GFC and like a peacock 
strutting onto a stage, colour is back in all its glory. 

Taking the longest view and making the boldest predictions 
for future trends is Kate Marshall, Sales & Marketing 
Manager at Waimea Nurseries in Nelson. “We plan three 
years ahead – we have to because we specialise in fruit trees 
and deciduous, stone fruit in particular. They take years to 
establish. We lift them in winter when they’re dormant.”

Marshall’s predictions – lots of interest in dwarf varieties and 
also espalier: “In an urban type garden, an espalier fruit tree you 
can train to climb a wall or a fence is a great way of saving space. 
We’ve planted heritage and  cider varieties like Kingston Black, 
newer disease resistance trees and a nectarine called Mabel 
which has beautiful purple leaves.”

AT THE CUTTING EDGE OF LAWNS
So much for plants – what about lawns? To paraphrase a 
“Don’t Drink & Drive” commercial that plays too often on our 
televisions: ‘It’s not what we’re putting on our lawns but how 
we’re putting it on.” 

Kiwicare’s Neil Martin expounds: “We’ve developed some 
real innovation around the application of granules for lawn 
care. It’s not the formulation, it’s the unit itself that’s exciting 
for us. 

“We know from research that lawn care in New Zealand, 
particularly in Auckland, is really underdone. The major 
barrier is people thinking it’s just too hard. The product is a 
spreader refiller type unit. It disperses itself and all you have 
to do is walk around like you’re holding a watering can.”

And, with NIWA and Metservice predicting drought-like 
conditions for eastern and northern parts of the country 
over summer and sporting all new packaging, Burnet’s have 
launched a range of four hardy lawn seeds. The Tall Fescue 
lawn seed variety in particular has superior drought, heat and 
disease resistance.

As we race at warp speed into the digital future, the overall 
trend is to put some nature back into our lives and return 
(even for a few hours a week) to the simpler “good life” our 
grandparents enjoyed. 

So, as consumers survey their raised bed organic vege 
patches from handmade macrocarpa loungers placed artfully 
on a tiny but lovingly tended lawn and raise their glasses of 
home brewed craft beer – take a bow. 

It’s not about the SKUs, the sales or the market share – it’s 
all about the love. Have a great season!  

No dust, no waste 
– spread the word
Just in time for spring growth is Burnet’s EzySpread 
Granulated Gypsum. For generations savvy gardeners have 

been using gypsum to break up and condition their soil, 

especially where the soil is hard or clay-based. But anyone 

who has tried to spread gypsum will tell you the dust can be 

problematic and messy, especially in windy conditions. The 

clever folk at Burnets have come up with a new solution – water 

dispersible granules that can be spread easily and precisely 

without the usual waste or powder drift. Its neutral pH won’t 

change the acidity of your soil and its packed with calcium and 

sulphur too. What’s more, this garden- and gardener-friendly 

product will not only condition your lawn but can also be used 

on your fl ower or vege gardens and even in pots.

www.burnets.co.nz

No dust, no waste 

“Our customers may be younger and some 
live five floors up, but they still want to 
grow something”

CE Lawford Limited
ph 09 270 5916 web www.celawford.co.nz

M
PM

 8
65

7 
02

15

Garden tools of 
guaranteed quality

AVAILABLE FROM

www.celawford.co.nz
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