
glues, sealants, fi llers & tapes

The market for glues, sealants, fillers and tapes has seen increasing growth 
in the last 12 months. Where next? How are the major players looking to 
innovate? Jess Brunette reports.
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STICKING THINGS TOGETHER is a key part of any construction or 
manufacturing process and, for players in glues, sealants, fi llers 
and tapes, the Christchurch rebuild has created year on year 
growth in demand for their products. 

But is the Christchurch area reaching maturity that could see 
a falling off  of sales in the area? Not according to Jo Leonard of 
Dunlop, who gives some valuable insights into how the ongoing 
work in Christchurch is aff ecting sales.

“We’ve seen a lot of growth in Christchurch as a lot of people 
have received pay-outs and in some instances have chosen to do 
their own fi x-ups on their property so we certainly picked up a 
lot of that from the DIY perspective with retiling or relevelling. 
And we have had great growth with our fl oor levellers and 
waterproofi ng products,” Leonard says.

LOOKING AT OTHER MARKETS
Also doing well in Christchurch is Powers Fasteners’ Phil Ward 
with the company’s strong range of seismic approved products 
truly coming into their own in the aftermath of the quake.

“Our glues and sealants are going very well,” Ward reports. 
“Th ey have seismic approval and are fi re rated so that’s two of the 
key things that people are asking for at the moment and seismic in 
particular is defi nitely a very hot button for us right now.”

Alternately, David Manners from Manners Building Products 
reports that “tapes are whizzing along” but that Christchurch, a 
steady market for the last three years, has plateaued somewhat 
with the growth shifting to new builds in Auckland now for the 
company’s range of paper, fi bre and fi bre fuse tapes used by the 
trades.  

Stuart Jordan of Chemical Specialties has been reaping 
the same benefi ts as the other players from construction and 
attributes favourable weather to creating healthy growth in DIY 
as well. 

Jordan has also seen strong sales from manufacturing, an area 
that continues to fi nd more uses for adhesives globally.

“Manufacturing supplies has been very strong for us very and 
our glues have done well.  Presently we supply specialised two 
pack glues to the fi breglass industry and that’s very buoyant and 
is doing well under the Scott Bader Crystic brand which is a 
fairly new one for us.”

THE GOOD WITH THE BAD
Buoyant is a word bandied about fairly often by the main players 
in this category when describing the current market and this of 
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“Instead of buying a 20 kg bag, a 5 kg bag 
is more suitable for many consumers. Sales 
of these repackaged products so far have 
been ‘very encouraging’”
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course has created opportunities for lesser known players from 
overseas to get a foot in the door. 

Neil Watkins at Selleys gives his take on how this situation 
has been playing out within this category: “Th ere are certainly 
more international brands than perhaps were there three or four 
years ago,” he says. 

“We certainly haven’t seen an impact on our top line sales but 
there have been instances of overseas brands that have come 
into the New Zealand market and have quickly faltered as they 
haven’t met the requirements of the Kiwi consumer and it’s fair 
to say that we have seen a number of retailers in recent months 
de-listing products that have not worked in the New Zealand 
market.”

SURVIVAL OF THE FITTEST
Despite having a strong position in the current environment, 
Selleys has been proactive in its response to competition, 
responding to demand in the market for greater clarity in the 
Selleys product range, relaunching its entire repair and create 
range in order to make it easier to navigate, particularly for 
new users. 

Neil Watkins is refreshingly candid about the origins of 
this decision: “Over the last 10 or 15 years we had launched a 
number of new products and package designs and what tends 
to happen with a large portfolio of products is you look at a 
particular segment but not necessarily the whole category. 

Wearable adhesives: 
the next big thing?
Wearable devices like Fitbit and Apple Watch are not necessarily 

a market you would associate with the hardware industry, but an 

emerging market may change that. 

Adhesives have already seen growth in the electronics market 

in lightweight devices like wearables and smartphones but the 

next step could be wearable adhesives devices worn directly on 

the skin. 

A report by Fast Company shows that one third of users of 

activity tracking devices discard them after six months and that 

gadget fatigue is also an issue with many taking off their devices 

to shower, sleep or socialise. 

In response, several companies are developing more discreet 

adhesive devices that stick directly to the skin to be worn 24/7. 

Products like the MC10 Biostamp which is thinner than a 

plaster and the size of 2 postage stamps exemplify this trend. 

The skin-like MC10 is waterproof, can be stuck on any part of the 

body and monitors temperature, movement and heart rate and 

transmits this information wirelessly to users. 

The MC10 isn’t currently available to the public but response 

from medical professionals has been incredibly positive so far 

with many seeing this as the future of fi tness tracking and, with 

the market for wearables technologies expected to grow to US$5 

billion by 2018, this market is one to watch in future. 

Bostik’s new expanding 
foam range
Bostik has just launched a complete range of 

professional grade and general purpose Expanda 
PU expanding foams, with gun grade and aerosol 

foams, cleaners and high quality foam guns from 

Europe. Key features of the BRANZ appraised Pro 

range include very high yield and low expansion in 

one product, with up to 50L from Bostik Expanda 

Pro Gun Foam 750ml and up to 45L from Bostik 

Expanda Pro Aerosol Foam 750ml which can be 

used at any angle. 

www.bostik.co.nz

“There have been a lot of requests for that 
from our retailers in the market reporting 
demand from both trade and DIY for very 
simple, quick concrete repairs”
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A HIGHLY FLEXIBLE,  
TRULY SANDABLE  

& STAINABLE GAP FILLER

NO MORE GAPS 
TIMBER FLOORING 
GAP FILLERS

✓✓ Superior✓flexibility✓✓
and✓stretch✓capability✓
+500%✓stretch✓

✓✓ Superior✓sandability

✓✓ Contains✓Real✓Wood✓Fibre✓✓
for✓excellent✓stainability

✓✓ Available✓in✓four✓colours✓to✓
match✓popular✓hardwood✓
timber✓floor✓colours
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DUNLOP GROUT PAINT is the ideal way to revive a tiled area without 
removing old or discoloured grout. Its easy to use by painting over 
existing grout; try one of our 6 colours. 

 REVIVES OLD GROUT 

 EXCELLENT OPACITY, EVEN     
 OVER DARK COLOURS

  EASY CLEAN-UP 

 EASY TO USE BRUSH   
 APPLICATOR

Visit our website to visualise which grout colour suits your tiles

Not to be left out or rest on its laurels, over the following 
months we hear that Sika is introducing a new packaging design 
across its entire product range. Key to the redesign is a “fresh 
new look” which will make it easier to identify exactly which 
Sika product users need.

NEW KIDS ON THE BLOCK
New products are also being created to stimulate discussion 
between retailers and end users. Dunlop for one has developed a 
universal tile adhesive that can be used both indoors and out as 
well as in and around swimming pools that has received a warm 
response from its end users.

Taking care of business
In response to market demand, the latest product from Chemical 

Specialities is Turbo Concrete Bog, a quick-cure polyester-based 

fi ller for very rapid non-structural cosmetic, weatherproofi ng 

and safety repairs to pot holes, cracks and missing sections in 

steps, walls, fl oors, sills and anything else made of concrete. Turbo 

Concrete Bog can be tinted and its quick drying properties mean 

it can be painted within an hour of application. This versatile 

product sets as hard as concrete and can be drilled for fasteners, 

to anchor dynabolts or be used instead of a mortar to quickly lay 

blocks, bricks and fl agstones. 

www.chemspec.co.nz

“So that was something that we were conscious of – we 
needed to make the navigation of the category a lot simpler and 
that’s why we invested signifi cant money in repackaging our 
whole range,” he says. 

Of course Selleys isn’t the only player working on its current 
ranges to gain the attention of consumers and cater to their, 
often shifting, requirements.

Dunlop is also evaluating its off ering. Jo Leonard explains: 
“We looked into what the consumer wanted so, instead of 
buying a 20 kg bag, a 5 kg bag is more suitable for a touch-up for 
many of our consumers.” Sales of these repackaged products so 
far have been “very encouraging,” she explains.

No More Gaps fl oors it
The popular Selleys No more Gaps is now available in a 

timber fl ooring gap fi ller version in 4 colours to match popular 

hardwood timber fl oor colours. Hardwood timber fl oors suffer 

from movement as a result of constant temperature and 

humidity changes so gaps can appear between fl oor boards post 

installation. Rigid products may not cope with these stresses but 

Selleys No More Gaps Timber Flooring gap fi llers offer superior 

fl exibility with a stretch capability of 500%, are very easy to sand 

saving time and effort and contains real wood fi bre for excellent 

stainability. Colour timber matches include “Jarrah” for river 

red gum, karri and jarrah; “Hardwood” for black butt, spotted 

gum, brush box, Tasmanian oak, cypress and beech; “Walnut” for 

ironbark, teak, dark stained timbers and engineered fl oors; and 

“Baltic” for pine, myrtle, and alpine ash.

www.selleys.co.nz
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GIB Soundseal® is specially formulated to reduce sound transmission in partition and 
framewall systems. You’ll find it dries to a tough yet flexible seal that never gives up. No 
wonder the competition are lost for words.

TrusTed by The Trade

Find ouT more aT  
www.gib.co.nz/adhesives-and-sealanTs
or call the GIB® helplIne on 0800 100 442.

GIB® sealants and adhesives come in a range 
of formulas but they all have a couple of things 
in common. They’re made in New Zealand 
for local conditions, and they’re tested and 
approved by Winstone Wallboards  
for use in GIB® systems.

gibFix® allbond.  
The solvent-based adhesive 
that’s as strong as nails.

gib® Gapfiller.  
Fills those gaps and joints.

GIB Soundseal®.  
The acoustic sealant that’s 
ideal for noise control.

gibFix® One.  
A water based adhesive  
perfect for fixing 
plasterboard.

The name  
ThaT’s TrusTed  
by The Trade.
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09 - 636 8618
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REPAIRS ROTTEN OR DAMAGED WOOD FAST!
 Replaces rotten or missing wood
 Can be mixed to set fast or slow
 Interior & exterior use

before after

 Waterproof, Borer proof, Rot proof
 Easy to mix, Easy to use, Ready in minutes 
 Paintable with any paint

Proudly Made in New Zealand

“We also have a new grout paint for people who don’t want to 
re-grout then change the colour as they can actually paint it with 
our new grout paint and that’s pretty exciting in the market,” 
Leonard says.

I asked Jo Leonard how Dunlop goes about getting its 
consumer feedback to develop these initiatives.

“We have spent a good amount of time in the field and that 
helps. Also, people in stores are our experts because they are 
asked for these products all the time and we closely monitor 
market trends in Australia and Europe so that’s probably where 
we get most of it from. And we have a few new products like that 
coming out soon for which our merchants have had constant 
requests from customers,” she says.

LOOKING AHEAD
Other players are excited to report the development of new 
products that should create further demand in the market. 

Phil Ward at Powers Fasteners for example plans to keep 
momentum going with a new range of epoxies with seismic 
approval coming in the first quarter of 2016 while Chemical 
Specialities’ Stuart Jordan has expanded the Turbo range, 
which includes Builders Bog, with a new product, Turbo 
Concrete Bog (see sidebar on page 44), a two-pack resin with 
concrete ingredients for quick repairs.

Jordan explains: “There have been a lot of requests for that 
from our retailers in the market reporting demand from both 
trade and DIY for very simple, quick concrete repairs where 
something might have gone wrong or there’s a bit of a hole or a 
chip and that’s the same for DIY. 

“Concrete is a fairly easy product, the mix is just water, 
cement and sand but it doesn’t seem that friendly to people and 
it doesn’t set immediately and people want immediate results.”

Chemical Specialties has already seen excellent responses 
from overseas demonstrations and plans to launch Turbo 
Concrete Bog in December this year. 

So – have the players in this category been putting their feet 
up and watching the money roll right in? Definitely not.  

Builders’ feedback on 
solvents…

Sika has been out and about surveying builders at recent 

Future Proof Trade Shows to get their thoughts on the use of 

solvents in construction adhesives and has been kind enough to 

share some of these results. The survey revealed that:

• 12% of builders have experienced ill effects like headaches or 

dizzy spells when using solvent-based adhesives.

• 33% have often noticed strong solvent fumes when solvent-

based adhesives are being used on site.

• But just 36% wear protective gear when using solvent-based 

adhesives.

• And 81% would buy solvent-free adhesives if they knew it 

would do the same job.

You’d think this was enough in itself to some of the inertia 

around solvent-free products wouldn’t you?

nzl.sika.com
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HAVE YOU SEEN OUR
NEW WEBSITE?

We’ve created a new site which aims to deliver you more content, more often.
Our new site is easier to navigate with articles sorted into categories so you 

can fi nd the content you want to read, faster.
It is also looks great on your mobile or tablet device!

Go and check it out!

hardwarejournal.co.nz
8777 HW New Website.indd   1 30/09/15   9:51 am


