
lawn & garden

FOLLOWING ON FROM last month’s lawn 
& garden feature, I spoke to more major 
players, both in supply and retail, who 
have been going great guns following on 
from an unusually long season as well 
as renewed and growing interest in the 
category from the general market.

Husqvarna’s General Manager Gardena 
& Consumer Brands, Nick Bright, 
reports that the last year has been a big 
one for lawn and garden.

“We are in a very good place and we 

have organic growth within our Gardena 
brand but then also the acquisition of 
NETA has delivered some significant 
volume and value to our business,” he 
says. 

“We also had some good weather 
with well-timed weekends for sunshine, 
which makes a world of difference for our 
customer’s retail sales – so they are all up, 
which makes this category a great place 
to be.”

In terms of hot products, Nick Bright 

In the 
garden – 
still a great 
place to be
Round two of our lawn & garden 
category round-up reveals more 
good news from suppliers as well as 
some very positive reports and some 
interesting trends from the retail floor. 
Jess Brunette reports.

has seen retractable wall mounted hose 
reels and larger hose ranges do very well 
and is happy to report that the company 
is in an excellent position to handle 
potential demand for the coming spring.

“We are in a very positive inventory 
position delivering DIFOT in the high 
90s, so we are set up to have a great 
season ahead,” he says.

Echoing Bright’s thoughts (and those 
of the pretty much any player involved in 
lawn & garden), Kärcher National Sales 
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ROUNDUP
TOUGH.
GET THE 

JOB DONE!

www.roundup-garden.co.nz
Use weedkillers safely and always read the label before use. Roundup® and Pump ‘n Go® 
are registered trademarks of Monsanto Technology LLC.

If you’ve got tough weeds like Ivy, 
Blackberry, Lantana and even Tree 
Stumps, then you need Double Action 
Roundup Tough. Roundup Tough kills 
the toughest weeds, right down to 
the roots so they never come back.

Ivy Blackberry Lantana 

291XX Roundup Tough Weeds 260x56 v5.indd   1 16/09/2016   09:18

Manager Retail, Kere McBratney, has 
been pleasantly surprised by a “positive 
and very unusual season compared to the 
last one”.

“The weather was actually reasonable 
last spring and the category didn’t start 
to move until end of January but what we 
found was that Indian Summer pushed 
the category right out and things were 
very buoyant until mid-May,” he says.

Kärcher’s McBratney is also happy 
to report that last year’s trend where 

consumers were cottoning on to the 
benefits of looking up in terms of price 
as a value proposition has continued. 
He still has concerns however that some 
retailers aren’t getting that message.

“At the end of the day it’s about getting 
everybody to understand there is still a 
buck to be made – so people should be 
selling on value rather than just pulling 
the price lever. And I think the risk 
sometimes in DIY is to treat things that 
are more like a capital expense in the 

31OCTOBER 2016   |   NZHJMORE AT  www.facebook.com/nzhardwarejournal



lawn & garden

With younger generations either renting or owning apartments 
rather than quarter acre sections, products that are portable, 
and don’t require significant time or storage are doing well. 

“There’s a trend toward well established, bigger edibles now 
so things which almost have fruit on them and in the ready to 
use chemicals that you don’t need to mix and can quickly throw 
out as people don’t have a garage to store it in and don’t want the 
chemical lying around,” Andrews says.

Moving down south to Canterbury now, Oderings Dry 
Goods Manager, Nicola McKee, has seen massive growth in 
houseplants with New Zealand following larger international 

Roundup  
tough .... Get the job done!
Tui has some new products to help with the garden as we head 

into spring. If you’ve got tough weeds like ivy, blackberry, lantana 

and even tree stumps, then you need Double Action Roundup 
Tough. Roundup Tough kills the toughest weeds, right down 

to the roots so they never come back. There’s a choice of handy 

Ready to Use trigger sprayer solutions, Liquid Concentrate, Gel, or 

premixed Spray Ready, made for your sprayer. 

Also new is an improved formula Nitrosol Liquid Fertiliser 

with additional amino acids and a higher level of nutrients 

for improved plant growth. Nitrosol Liquid Fertilisers contain 

essential elements, minerals and growth promotants for strong, 

healthy plants. Try the new and improved Nitrosol Original and 

Nitrosol Tomato Liquid Fertiliser this spring and see the results 

for yourself! 

www.tuiproducts.co.nz

home as more of a consumable item. 
“So, if you aren’t having a good start to the season, you crank 

the old price lever in the hope of getting some volume but all 
you do is create an expectation from the consumer and they 
aren’t stupid, they remember,” Kere McBratney says pointedly.

YOUNG GREEN THUMBS
Speaking of retailers, someone whose bread and butter is in 
garden consumables is St Lukes Kings Plant Barn Manager, 
Simon Andrews. 

Andrews also found the last season unusual with a “crap 
spring” followed by an “unbelievable autumn” that enabled the 
store to meet its budgets for the year.

Being on the front line at a very popular central Auckland 
store, Simon Andrews is in a good position to report on who is 
coming in and, more importantly, what they are taking out. 

The good news for the category is that he is noticing 
increasing numbers of younger gardeners in store. “I love seeing 
that the young are getting back into it as that’s a generation we 
have been missing for a while. 

“The young, upwardly mobile demographic [aka the 
hipsters?] are into the terrariums, the cacti, the succulents, the 
kokedamas, the orchids, all these obscure things that they have 
in their rooms that are architecturally quite cool and our sales 
of houseplants would have grown 200% so we are doing huge 
numbers of them!”

Andrews is optimistic that even younger generations are 
coming through as well. 

“Since we had the economic downturn five years ago, children 
have gotten into the vege gardens at schools as well, so we are 
getting them coming in and we are doing a lot more kid’s stuff 
for further down the track. 

“Obviously, they are our next customers, so it’s exciting 
that we are getting the younger people back through because, 
realistically, the older people are going!”

TAKING IT INSIDE
The changing face of the housing market may also be having an 
effect on the types of products that do well in lawn & garden. 

Before and after – Oderings is already seeing better business at its substantially refurbished Cashmere store.
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Planting Magic 
4 IN ONE PLANT FOOD  

- Just 1 handful for bigger,  
healthier plants

Easy Flowers 
All in one mix - SEED, FEED & MULCH

simply shake, scatter & water

NEW
PRODUCTS

Visit kiwicare.co.nz for further details
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“There are a lot of changes in terms of chemicals. A lot of 
the old favourites like Shield and Lawn Guard aren’t available 
anymore so it’s a matter of educating the consumer that many 
fungicides and systemic products are being phased out. 

“So our focus is to keep learning and keeping our staff 
trained and up to date with the best way to treat problems that 
customers are coming in with,” McKee says.

FRESH NEW GROWTH
These legislative challenges in lawn and garden don’t seem to 
have affected sales within the category however and strong 
demand has seen new facilities pop up in the last year. 

Oderings’ Nicola McKee for one is happy to announce that 
phase one of the rebuild of the Oderings Cashmere Road store 
in Christchurch is now complete. 

Already in line for an update, the store was also damaged by 
the Christchurch earthquake and in need of major repair. 

McKee explains that the company saw the rebuild as an 
opportunity to put all of its new brand ideas into the Cashmere 
store.

“It’s about trying to translate who we are into a visual space 
for our customers to feel inspired in. We are really trying to 
make the customers aware of what it is that they can do, to give 
them ideas and make it easy for them to find what they are after,” 
McKee says.

Oderings’ Marketing Manager, Pamela Smith, gave some 
insights into the new brand ideas that have been showcased in 
the new build. 

“The new logo includes the Oderings crest, representing a 
family tree that symbolises both family heritage and strength in 
nature while the fresh colour palette helped build a foundation 
for the illustration developments inside. 

“These initiatives and many more have been introduced 
into the Oderings Garden Centres and at Cashmere the whole 
concept can be seen in full effect,” she explains.

Stage two of the Cashmere Road rebuild is currently 
underway, including a café which will be opening in the spring 
and, across the other side of town, the Philpotts Road store is 
next on the list to receive an overdue facelift and a café. 

From Yates with love
Yates has just launched the only complete range of BioGro 

organic certified fertilisers & soil conditioners to provide the 

essential building blocks for a healthy, productive garden. Thrive 
Natural Garden Lime brings soil acidity to optimal levels, 

unlocking nutrients and boosting growth, conditions the soil, 

increases resistance to pests and disease, aerates heavy clay soils 

and conditions the soil structure, allowing plants better access to 

nutrients in the soil and fertilisers. Lime also breaks down organic 

matter for a healthier soil and improves the quality of compost. 

Thrive Natural Blood & Bone boosted with organic New 
Zealand seaweed is a natural source of organic slow release 

nutrients. The seaweed is sustainably harvested by hand from 

remote coastal beaches, dried in coastal winds helping to retain 

the delicate vitamins and minerals for plant and root health. With 

sustained release, nutrient wastage and leaching is reduced, 

providing ongoing plant nutrition. The natural soil conditioning 

and aeration encourages earthworms and microbes which in 

turn, unlock nutrients in the soil. Phosphorous aids root growth 

while the added seaweed encourages strong, healthier roots and 

increased plant resistance. Thrive Natural Dolomite Lime and 
Thrive Natural Sulfate of Potash are also available.

Yates Moss & Algae Killer is another new addition, a powerful 

hose-on formulation that kills moss, lichen, liverwort and algae 

in lawns and on paving, roofs, brick, timber and other hard 

surfaces. The bleach-free, non-staining formula works gradually 

with no harsh surfactants or bleach allowing safe use on lawns. 

Couple this with Weed ‘n’ Feed Concentrate that kills weeds 

while greening lawns and is suitable for all common lawn types 

including Kikuyu, Ryegrass, Fescue and Browntop. 

www.yates.co.nz

trends in this direction. 
She has also noted a continued growth in the popularity of 

organic and more natural products that not only appeal to the 
more ecological and sustainable-minded consumers but are 
also providing alternatives to chemicals being taken off the 
market.

Mitre 10 MEGA Dunedin’s investment in a 
new standalone garden centre earlier this 
year is paying dividends, features its own 
café and the drive-through makes life easier 
for both the consumer and the trade.
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EDGING

MADE
EZI

EURO KERB EZI WALLTM COUNTRY MANOR®PAVERS
(WALKWAY 

BLACK SANDS)

Firth’s range of concrete garden pavers and edging  
products will transform any backyard into a delightful 
retreat. Relax, hard straight lines, soft round curves are 
easy to achieve with our prepare-and-place Euro Kerb,  
Ezi WallTM, Country Manor®, or paving ranges.

NEED SOME HELP? 
Visit firth.co.nz and click on the 
‘How To Video and Design Tools’ page.

0800 FIRTH 1 FIRTH.CO.NZ Firth Euro Kerb just 2.4  
interlocking units per lineal metre!
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There’s a lot happening over at GARDENA 

this Spring. To start with, the new G1864 
Water Computer MasterControl attaches 

to a tap and automatically irrigates a garden 

using very simple programing and a large, 

clear display that can be removed for ease 

of use. G1864 can be used with GARDENA’s 

Automatic Water Distributor to control up 

to six different connecting devices and 

a GARDENA Rain Sensor or Soil Moisture 

Sensor can also be connected. Purely sensor-

controlled irrigation is also possible with the 

Soil Moisture Sensor.

Then there’s PLAN BEE, an initiative to 

support Bee Awareness Month in September 

with GARDENA giving away around 50,000 

wildflower seed packets with every NZ 

Gardener magazine. People planted their 

seeds and registered their garden online as 

bee friendly spots by scanning the QR code 

on the seed packet. NZ Gardener will then 

nominate the most bee friendly spots in 

NZ. PLAN BEE was also linked to the Great 

Kiwi Bee Count, essentially a census for New 

Zealand bees.

GARDENA has also lent its support for the 

second year running to NZ Gardener’s 10th 

Gardener of the Year competition, returning 

as Gold Sponsor for the competition that 

“aims to celebrate New Zealand’s unsung 

gardening superheroes who make a 

difference in their community through their 

gardening efforts.”

Last but not least, GARDENA is also 

again sponsoring the 5th season of the Get 

Growing TV series with Lynda Hallinan 

and landscaping expert Justin Newcombe 
(see photo). In conjunction with the show, 

GARDENA will offer fans a chance to win a 

prize pack worth $1,000 featuring many of 

the products featured on the show. To enter 

the draw people simply have to purchase a 

GARDENA product before 31 October.

www.gardena.com/nz/

2016’s landscape  
of the year announced 
The Landscaping New Zealand 2016 PlaceMakers Riccarton 

Landscapes of Distinction Awards were presented at the Awards 

dinner on Saturday 6 August in Christchurch. 

This biennial event recognises excellence in landscape design, 

construction, horticulture and maintenance. 2016’s judges 

were Penny Cliffin, former senior lecturer at Unitec School of 

Architecture, Elle Anderson, Past President Landscaping New 

Zealand and MIT Landscape Programme leader, and John Cocks 

of My House, My Castle fame and construction company owner. 

The top prize of the event, Landscape of the Year was awarded 

to the Green Residence created by Goom Landscapes of 

Christchurch. The judges said what made this garden stand out 

above other very worthy competitors, was its innovative design. 

“The designer has used new and interesting ways to compose 

landscape elements, a masterful command of asymmetric 

balance, elements interlocking and overlapping and giving the 

viewer a visual compositional feast.”

www.lianz.org.nz

Lots happening over at Gardena
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MPM 8940 1016

 Justin 021 462 872     info@nzwheelbarrows.co.nz  

 www.nzwheelbarrows.co.nz

• POWER 48 volt, 500 watt hub motor
• BATTERY/CHARGING Removable Ion-

Lithium battery. Use by day, charge by night
• BRAKING Regenerative braking (charges 

while going downhill) and handbrake

New Zealand Wheelbarrows Ltd

 3 phase induction motor

 Regenerative braking

 28kg tare weight

Make those tough jobs easy, effi cient and 
cost effective! The Tradesman galvanised 
tube frame barrow easily powers up 
slopes and the convenient handbrake 
makes going downhill a breeze.

Yard labour doesn’t have 
to be hard labour

power barrow

 28kg tare weight

Yard labour doesn’t have 
to be hard labour

 ELECTRIC WHEELBARROW

DRIVE ON UP
Another player doing extremely well with a new facility is 
Mitre 10 MEGA Dunedin, which, in Winter 2015, converted an 
adjacent tyre shop into a standalone garden centre with a drive-
through landscaping offer.

The new set-up opened its doors in April – how has the 
response been from locals so far? Neil Finn-House, Group 
CEO: “It’s been really good. We built the building, made a new 
product file and then we increased our team numbers so there 
are 18 staff in there now with a new manager. 

“The combination of real expert staff and a very 
comprehensive product file has been incredibly well received,” 
he says.

Then there’s the added benefit of the extra ease of use brought 
by the drive-through facility which includes 15 dedicated car 
parks and trailers.

Neil Finn-House says this additional facility has been popular 
with both DIY and professional consumers who’ve been 
enjoying being able to put large loads straight into their vehicle 
or trailer rather than navigate the main store’s massive car park.

Then there have also been some extra mural activities which 
have added to the new venture’s success. Activities like a recent 
“landscaper’s breakfast” also generated great response from 
locals with excellent turnout from schools, sports clubs and 
developers as well as professional landscapers. 

Most importantly Neil Finn-House confirms that sales have 
been extremely strong since the facility opened, just more 
evidence – if any were needed – that the lawn and garden 
category is still a great place to be right now.  

New from FreNZLife 
New from FreNZLife (a division of ES Plastics), the Sitalong 

cleverly combines a watering can with an ergonomically 

designed stool so users can carry their water to site and then sit 

rather than crouch or bend when gardening, picking fruit or even 

washing the car. Ergonomically designed for optimum comfort, 

Sitalong has a wide spout, holds up to 15L and is made from 

sturdy, long lasting UV-stabilised green or black plastic. 

For those who prefer potted plants but hate watering them, 

the clever Oasis Pot is a godsend. Featuring a unique capillary 

action, it keeps plants watered for up to four months. Designed 

to look great in any home or office, inside or out, it can also help 

prevent damage to flooring. Oasis Pot fills through an easily 

accessed top cap and has a water gauge that tells the user when 

to refill it. Available in 12” and 9” sizes in a variety of décor colours.

www.frenzlife.com

Kärcher goes cordless 
Kärcher is now offering the K1 36V Cordless Pressure Washer 

removing the need for mains power and water with the Lithium 

Ion battery producing up to 30 minutes of cleaning power and a 

1.4 metre suction hose that can be used with a bucket or water 

tank. It can also be used with a mains water supply. The compact 

unit takes up minimal floor space and has a clever fold away 

carry handle for portability. K1 boasts Kärcher’s patented Non 

Corrosive Pump, which is as strong as steel yet corrosion free 

for life and has a quick connect feature for both the lance and 

the water inlet hose. The OneJet lance provides ample cleaning 

pressure yet for a more aggressive clean, while the Kärcher 
DB145 Dirt Blaster with its rotor nozzle (not included) can also 

be used with this unit. 

www.karcher.co.nz
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